
Art 142: The History of Photography
Unit 8: Mass Media and Marketing



Mass Media and Marketing

The end of WWI propelled a period of experimentalism in photography that shattered the 
Victorian conventions and generated a new, modern covenant with the social world.  



Christian Schad, Schadograph 24b, c. 1920. Gelatin silver print. 

Dada and After

● “Dada, a nonsensical sounding 
word chosen by a group of writers, 
artists and poets

● Identifies a new emerging art 
movement able to express despair 
brought on by WWI and break 
conventions and intellectual 
barriers

● Christian Schad, German artist 
associated with Zurich Dada group 
made, “Schadographs”.  

● May have been referencing both 
“Shadowgraphs or the german 
word, “Schaden” which means 
damaged evoking the Dada sense 
of things falling apart.
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Hannah Höch, Schnitt mit dem Küchenmesser 
Dada durch die letzte weimarer 
Bierbauchkulturepoche Deutschlands (Cut with the 
Kitchen Knife Dada through the last Weimar Beer 
Belly Cultural Epoch of Germany), 1919. 
Photomontage. Nationalgalerie Staatliche Museen, 
Preussischer Kulturbesitz, Berlin. 

Dada and After

● Berlin Dada group more political 
than Zurich group and wanted to 
make social statements.

● Adopted photomontage as a key 
medium, a “paste picture” or 
Klebebild finished as a photograph
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Hannah Höch, Denkmal I: Aus einem ethnographischen Museum (Monument 1: From an 
Ethnographic Museum), 1924. Collage, photomontage. Berlinische Galerie, Landesmuseum für 
Moderne Kunst, Photographie und Architektur, Berlin.  

Dada and After

● Hannah Höch and Raoul Hausmann were two of the 
earliest dadaists to make photomontages

● Höch engaged the theme of New Woman, images 
juxtaposed traditional roles of women with symbols of 
modernity

● Hausmann, one of the few communists that insisted 
on women’s equality in any new society.
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Charles Sheeler, Industry, 1932. Gelatin silver prints (triptych). Art Institute of Chicago, Chicago, Illinois. 

Video: The ABC’s of Dada
https://www.youtube.com/watch?v=EqkIJ0odFxA

(9:30)
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Jaroslav Rössler, Untitled, 1931. Museum of Decorative Arts, Prague, Czech 
Republic. 

Paris-Berlin-Prague

● French cubism still was 
influential throughout 
Europe and North 
America

● Jaroslav Rössler, a 
Czech artist and 
photographer explored 
Cubist angles and layers 
in his photomontages.
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Jaromír Funke, Abstract Photo, 1928-29. Moravian Gallery in 
Brno, Czech Republic. 

Paris-Berlin-Prague

● Jaromír Funke produced abstract 
photographs exemplifying an 
openness to the modern spirit of 
experimentation.

● Both Rössler and Funke blurred 
images not in deference to 
pictorialism but to detach the 
images from the experience of 
ordinary reality.
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Marcel Duchamp, L.H.O.O.Q., 1919. Color reproduction of Mona Lisa altered with 
a pencil. Private collection. 

Dada and Paris

● Turned away from political activism, to take up 
a wider cultural criticism.

● Marcel Duchamp drew a mustache on a 
reproduction of the Mona Lisa 
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Max Ernst & Hans Arp, Physiomythological Diluvian Picture, 1920. 
Collage with fragments of a photograph, gouache, pencil, pen and ink 
on paper laid on card. Sprengel Museum, Hanover, Germany. 

Dada and Paris

● German painter, Max Ernst was 
already making psychologically 
disorienting photographic collages 
and creating disquieting effects 
with such techniques as frottage. 

● Andre Breton one of the leaders of 
the Paris Dada praised Ernst and 
related his work to automatic 
writing - evading the censorship of 
the rational mind. 

● Breton rejected the anarchism of 
Dada which relied on the ability to 
shock or outrage viewers. He 
sought a more constructive 
program that would still be based 
in the power of the unconscious 
and irrational mind.

● Lead to the founding surrealist 
movement
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Morton Schamberg, Untitled (Cityscape), 1917. Vintage gelatin 
silver print. The Nelson-Atkins Museum of Art, Gift of Hallmark 
Cards, Inc., Kansas, Missouri. 

Dada and the Machine Age in New York

1915-1923 "New York Dada" a group of 
loosely affiliated artists (primarily by Marcel 
Duchamp, Francis Picabia, Man Ray, 
Beatrice Wood amongst others) 

● anti-nationalistic, anti-war, and 
anti-bourgeois attitude

● techniques of art production (from 
varieties of cubism to collage as well 
as ready-mades) 

● critique of prior forms of art 

● self-pronounced allegiances (with 
each other as well as other 
avant-garde artists), and relation to 
other similar groups in Europe.
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Man Ray, Abstract Composition, 1921-28. 
Rayograph. Victoria and Albert Museum, London. 

Surrealist Photography

● Started in Paris in the mid 1920’s

● Andre Breton’s Surrealist Manifesto - 1924

● Relied on Freud’s theory of the unconscious/dream 
analysis and free association

● Transformation of perception and experience 
through greater contact with the inner world of 
imagination

Video: The Adventure of Photography: The Surrealists
https://www.youtube.com/watch?v=aSKHW-7FssY
(25:10)

Man Ray, Untitled, from Minotaure, 1933-35. Silver 
print. Michael Senft Collection, East Hampton, New 
York. 
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Surrealist Photography

Man Ray (1890 – 1976) 

Man Ray was an American visual artist who 
spent most of his career in France. He was a 
significant contributor to the Dada and Surrealist 
movements. He was best known for his fashion 
and portrait photography. 

Man Ray is also noted for his work with 
photograms, which he called "rayographs" in 
reference to himself.

Man Ray, Glass Tears. 1935. 
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Hans Bellmer, Doll (La Poupée), 1935. Gelatin silver print with applied color. 
George Eastman House, Rochester, New York.

Surrealist Photography

Hans Bellmer (1902 –1975)  was a 
German artist, best known for the 
life-sized pubescent female dolls he 
produced in the mid-1930s. Historians of 
art and photography also consider him a 
Surrealist photographer.

Bellmer's work was declared 
"degenerate"by the Nazi Party, and he 
was forced to flee Germany to France in 
1938.

Bellmer's work was welcomed in the 
Parisian art culture of the time, especially 
the Surrealists around André Breton

His photographs were published in the 
Surrealist journal Minotaure, 5 December 
1934 under the title "Poupée, variations 
sur le montage d'une mineure articulée" 
(The Doll, Variations on the Assemblage 
of an Articulated Minor)
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Raoul Ubac, La Conciliabule, 1938. Brûlage print. Galerie Adrien 
Maeght, Paris. 

Dora Maar, Père Ubu, 1936. Gelatin silver print. 
Metropolitan Museum of Art, New York. 
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Margaret Watkins, Advertisement for Myer’s Gloves, 
1920s. Gelatin silver print. J. Mulholland Collection, 
Glasgow, Scotland.  

Experimental Photography and Advertising

Watkins and her protege Outerbridge translated Modernist visions to advertising

Paul Outerbridge, Ide Collar, 1922. Platinum print. 
Metropolitan Museum of Art, New York. 
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Experimental Photography and Advertising

Man Ray, Marcel Duchamp Dressed as Rose Sélavy, 
1924. Gelatin silver print. Philadelphia Museum of Art, 
Pennsylvania. 

Aleksandr Rodchenko, Advertisement for 
baby pacifiers, 1923. Rodchenko Archives, 
Moscow. 
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George Hoyningen-Huene, Schiaparelli Beachwear, 1930, from 
Harper’s Bazaar, 1935. Gelatin silver print. Victoria and Albert 
Museum, London. 

Experimental Photography and Advertising

George Hoyningen-Huene (1900 – 1968) 
was a seminal fashion photographer of the 
1920s and 1930s. 

He was born in Russia to Baltic German and 
American parents and spent his working life in 
France, England and the United States.

During the Russian Revolution, the 
Hoyningen-Huenes fled first to London, and 
later Paris. 

By 1925 George had already worked his way 
up to chief of photography of the French 
Vogue.

In 1935 Hoyningen-Huene moved to New York 
City where he did most of his work for Harper's 
Bazaar. 

Video: Silent Partners: George 
Hoyningen-Huene
https://www.youtube.com/watch?v=OOdUcYnrcuA
(2:58)
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Horst P. Horst, Untitled, 1936. Victoria and Albert Museum, 
London. 

Horst P. Horst 1906-1999

In 1931, Horst began his association 
with Vogue, publishing his first 
photograph in the French edition of 
Vogue in December of that year.

Horst is best known for his photographs 
of women and fashion, but is also 
recognized for his photographs of 
interior architecture, still lifes, especially 
ones including plants, and environmental 
portraits.

His work frequently reflects his interest in 
surrealism and his regard of the ancient 
Greek ideal of physical beauty.

Video: Horst: Photographer of Style
https://vimeo.com/104867455 (8:12)
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Eliot Porter, October 3, 1858, from Henry David Thoreau’s 
book In Wilderness Is the Preservation of the World. 

Color Photography and the Polaroid Process

The dye-transfer process is a technique for 
preparing colored photographic prints in which 
the colors of the subject are resolved by optical 
filters into three components, each of which is 
recorded on a separate gelatin negative. 

The three negatives are converted into relief 
positives in which the depth of the gelatin is 
related to the intensity of the colour component; 
each image is then saturated with a dye of 
complementary colour, and the finished print is 
assembled by transferring the dyes one at a time, 
and in register, to a suitable surface.

Video: The Dye Transfer Process
https://www.youtube.com/watch?v=g9S76vtk4Ro
(4:41)
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Charles Swedlund, 
Children at play. 
Dye Transfer Print, 1975

Color Photography and the Polaroid Process

Charles Swedlund (1935-  ) born and raised in 
Chicago Il. He developed an interest in lenses 
and film after receiving an 8mm movie camera 
for his 16th birthday, and soon after he acquired 
a still camera. Swedlund was accepted by the 
Institute of Design out of high school and began 
classes in the fall of 1953 after working during 
the summer in a commercial photography studio.  
Swedlund soon embraced the ID as “an 
incredible awakening” and he acquired both his 
bachelor’s and master’s degrees in photography 
from the ID in 1958 and 1961 respectively. As a 
student he had the fortunate timing to not only 
engage the now fabled Harry Callahan Aaron 
Siskind teaching team, but to find himself a core 
member of a small group at the I.D., (The 
Aperture 5) whose members would go on to 
prominence as innovative and successful  
photographers and teachers, including Joseph 
Jachna, Kenneth Josephson, Ray K. Metzker, 
and Joseph Sterling.
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Charles Swedlund, 
Untitled, from the "Underware" portfolio
Dye Transfer Print, 1976



Richard Avedon, Elizabeth Taylor, 1964. 

Richard Avedon (1923 - 2004)

American fashion and portrait photographer, 
Richard Avedon, was known for breaking the 
photography boundaries in the fashion and 
political world. 

Ranging from work found in Vogue to the 
New Yorker, Avedon was able to capture the 
rare emotion and a unique essence of his 
subjects that many other photographers 
failed to do.

Avedon worked at Harper’s Bazaar for 
twenty years, and left to work for another 
notable fashion magazine, Vogue, where he 
remained for almost twenty-five years.

Video: Richard Avedon
https://www.youtube.com/watch?v=6W1p600aNbU
(26:19)

Video: Richard Avedon - Darkness And Light
https://vimeo.com/121726767 (1:26:46)
 

Mass Media and Marketing

https://www.youtube.com/watch?v=6W1p600aNbU
https://www.youtube.com/watch?v=6W1p600aNbU
https://vimeo.com/121726767
https://vimeo.com/121726767


Bert Stern (1929 – 2013) was an American 
commercial photographer.  His first professional 
assignment was in 1955 for a Madison Avenue 
advertising agency for Smirnoff vodka. His best 
known work is arguably The Last Sitting, a 
collection of 2,500 photographs taken for Vogue 
of Marilyn Monroe over a three-day period, six 
weeks before her death. 

Bert Stern, Elizabeth Taylor as Cleopatra, 1962, 
Dye-transfer print. 

Video: Bert Stern
https://www.youtube.com/watch?v=4VpGaVIDQDU (2:14)
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David Bailey, Mick Jagger, Fur Hood, 1964
Video: David Bailey 
https://www.youtube.com/watch?v=kuoTMHBnrxw (8:01)

Video: Fame, Fashion, Photography: Bailey's 70s
https://www.youtube.com/watch?v=S678bcdXsag (1:13:46)

David Bailey (b. 1938)

Considered one of the pioneers of 
contemporary photography, David Bailey is 
credited with photographing some of the 
most compelling images of the last five 
decades. 

He first rose to fame making stars of a new 
generation of models including Jean 
Shrimpton and Penelope Tree. Since then 
his work has never failed to impress and 
inspire critics and admirers alike, capturing 
iconic images of legends such as: The 
Rolling Stones, the Kray twins, Damien 
Hirst and Kate Moss, these simple yet 
powerful black and white images have 
become a genre in their own right.
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Helmut Newton, Yves Saint Laurent, Rue Aubriot, 
Vogue France, 1975

Video: Helmut Newton
https://www.youtube.com/watch?v=m2iyIS7lfeY (7:04)

Video: Helmut by June (1995)
https://www.youtube.com/watch?v=52hxDJweTCs (53:09)

Helmut Newton (1920 - 2004)  was a 
German-Australian photographer. In 1946, 
Newton set up a studio in fashionable Flinders 
Lane in Melbourne Australia and worked on 
fashion and theatre photography in the affluent 
postwar years. His breakthrough didn’t come until 
the 1970s, primarily with the striking photographs 
he produced on commission for French Vogue. 
The 1970s and early 1980s were characterised by 
social change. Traditional power relations shifted 
and it was a period of fervent female emancipation 
and looser sexual morality. This is all directly 
represented in Newton’s photography. And it was 
no accident that Newton was closely acquainted 
with Yves Saint Laurent and Karl Lagerfeld, 
fashion designers that played with male-female 
relations and strived for a new, contemporary 
female image. 

He was a prolific, widely imitated fashion 
photographer whose provocative, erotically 
charged black-and-white photos were a mainstay 
of Vogue and other publications.
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Herb Ritts, Fred with Tires 1984 

Herb Ritts (1952- 2002), Herb Ritts died in 
2002, but his stunning portraiture and 
fashion photos continue to keep audiences 
rapt. 

James Leighton from The Museum of Fine 
Arts, Boston stated, "Herb Ritts worked at a 
time where the line between art and 
commerce was blurred," Leighton continued, 
"He actively challenged the assumption that 
a commercial assignment could not have a 
fine art application and strove to create 
timeless images that lived beyond the pages 
of a magazine."

Video: Herb Ritts with Charlie Rose
https://charlierose.com/videos/3083 (18:19)

Video: Herb Ritts
https://www.youtube.com/watch?v=iYKrbEk0OkA (8:57)
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Deborah Turbeville, Valentino, 2012. 

Deborah Lou Turbeville (1932 – 2013) 
was an American fashion photographer. 
Although she started out as a fashion 
editor at Harper's Bazaar, she became a 
photographer in the 70s. 

She is widely credited with adding a darker, 
more brooding element to fashion 
photography, beginning in the early 1970s  
– her, Guy Bourdin and Helmut Newton 
changed it from traditional, well-lit images 
into something much more "edgy" looking. 

However, unlike the "urban erotic 
underworld" portrayed by her 
contemporaries, Turbeville's aesthetic 
tended towards "dreamy and mysterious," 
a delicate female gaze. 

Her photographs appeared in numerous 
publications and fashion advertisements, 
including ads for Bloomingdale's, Bruno 
Magli, Nike, Ralph Lauren and Macy's.

Video: Deborah Turbeville Interview
http://www.dailymotion.com/video/xgop3s_deborah-turbeville-interview-a-film-by-nick-seaton_lifestyle (2:45)
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David LaChapelle,  Alexander McQueen and Isabella 
Blow, Burning Down The House, Vanity Fair, 1996

Video: VICE Meets: David LaChapelle
https://www.youtube.com/watch?v=AJ1Ghzg1Q5c (9:07)

Video: David LaChapelle - Portrait of a Photographer
https://www.youtube.com/watch?v=xUm31IyDSFQ (47:29)

David LaChapelle (b. 1963) is an 
American commercial photographer, 
fine-art photographer, music video director, 
film director, and artist.

He is best known for his photography, 
which often references art history and 
sometimes conveys social messages. His 
photographic style has been described as 
"hyper-real and slyly subversive" and as 
"kitsch pop surrealism". 

Once called the Fellini of photography, 
LaChapelle has worked for international 
publications and has had his work 
exhibited commercial galleries and 
institutions around the world.
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